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J priedas. E. vartotojy portreto charakteristikos

m14-18m.
m19-33m.
m34-54m.
W55-72m.

J.1 pav. Respondenty pasiskirstymas pagal amziy
Fig. J.1. Respondents by age
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J.2 pav. Respondenty pasiskirstymas pagal Iytj
Fig. J.2. Respondents by gender
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J.3 pav. Respondenty pasiskirstymas pagal veiklas
Fig. J.3. Respondents by main activity
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J.4 pav. Respondenty pasiskirstymas pagal issilavinima
Fig. J.4. Respondents by education



271

PRIEDAI
® Lietuviy = Kita
J.5 pav. Respondenty pasiskirstymas pagal gimtaja kalba
Fig. J.5. Respondents by mother-tongue
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J.6 pav. Respondenty pasiskirstymas pagal interneto panaudojima, proc.
Fig. J.6. Respondents by Internet usage
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J.7 pav. Interneto panaudojimo daznis uzduoc¢iy atlikimui (per dieng), %
Fig. J.7. The frequency of internet usage while
performing different tasks (daily), %
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J.8 pav. Praleidziamas laikas virtualioje erdvéje per para, proc.
Fig. J.8. Time spent in virtual space per day (24 hours), %
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J.9 pav. Skirtingy karty naudojimasis tinklalapiais uZsienio kalba
Fig. J.9. The usage of foreign language internet sites by different cohorts
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J.10 pav. Svetainés kokybés elementai, trikdantys skirtingo
amziaus vartotojus virtualioje erdvéje
Fig. J.10. Internet site‘s quality elements which
disturb customers of different age groups



